
PART I.

PRESENTATION GUIDELINES
You’ve signed up for presenting at the Pecha Kucha Night Sioux Falls.
We’re excited to have you; it will be a fun night as usual!

We want to remind you of a few things to make sure your presentation goes 
well.

BEFORE THE EVENT:
1. Please confi rm your participation to kellen@siouxfallsdesigncenter.org soon 
after receiving these instructions.

2. Let us know your full name and title. (i.e. architect, painter, graphic designer, 
urban planner, etc.)

3. Send us a link to the website you would like us to guide people to for more 
information. This will be listed on the Pecha Kucha Sioux Falls website.

4. By the Monday before the event, please send me a short bio of yourself (ap-
proximately 200 words). This should be written so that we can get a glimpse of 
you and what makes you tick. Some of the best bios clarify their qualifi cations 
while simultaneously incorporating some tasteful humor. Have fun with it!

YOUR PRESENTATION FILE AND 20 IMAGES:
1. PLEASE MAKE SURE YOU HAVE YOUR POWERPOINT FILE EMAILED THE 

MONDAY BEFORE THE EVENT. 

2. REHEARSE. The best thing to do to make sure your slides are in correct order 
is to rehearse before the event. Sort your slides and practice your talk.

Also, just a friendly reminder that Pecha Kucha is not a venue for sales pitches, 
so any presentation with a commercial intent or corporate promotion will NOT 
be welcome.

PART II.

TIPS FOR A GOOD PRESENTATION
1. PREPARATION
CHOOSE A THEME

Portfolio pieces are standard, but by no means required. Some of the most 
crowd-pleasing presentations we’ve seen have been about what the presenter 
does outside the studio. Photos of clouds, deconstruction of human love, 
break-dancing and graffi  ti; if you can tell it in a compelling way, you can tell it at 
Pecha Kucha. But please don’t stand silent in front of the crowd with your vaca-
tion pictures if you don’t have a good story to tell.

TELL A STORY
Even a strict portfolio presentation benefi ts from an over-arching narrative to 
pull the work together. Don’t just describe what’s on the screen, reveal your 
thought process, your mistakes and your epiphanies. The audience may just 
begin to care about you and your work.

TAKE YOUR TIME
Crafting a presentation takes time. Dumping 20 images into Powerpoint won’t 
cut it. You must decide on a theme, gather material, work out your script, adjust 
rhythm and pace and all this takes time. Count on at least 6 hours of prepara-
tion spread over a few days.

REHEARSAL
Completing the slides doesn’t mean you are ready to present them. Even 
twenty seconds can feel endless for you and the audience if you don’t know the 
material. Rehearse until you feel a rhythm taking over and the initial stiff ness 
melt away. Most important, you should be excited about your own work, that 
will truly make the diff erence between a good and bad presentation.

2. SHOWTIME

THE FIRST WORD
I will read your short bio and introduce you. Take this time to take a deep 
breath and relax. Once I am done, I will hand you the mic and the stage is yours.

TALKING
• Pechakucha means “chit-chat” in Japanese, so, that means talk. Every pre-

sentation requires a diff erent amount of narration, but don’t stay silent: if 
people wanted to stare at a screen, they’d go to a movie. They’re here for 
you.

• Speak up! If people were put to sleep by the previous presentation, it 
will wake them up. Besides, when was the last time you heard “too loud! 
Speak Softer!” at a presentation?

• Breathe. The audience needs pauses to digest your genius, so, snappy 
bursts are better than an endless stream. Use silence as you punctuation.

• Articulate, because it’s rude to talk with your mouth full.
• Time your comments so you can follow the slides in a controlled manner. 

If you start feeling like you are being dragged down the street by a big 
dog chasing a squirrel, let go of the leash, take a breath and start with the 
next slide.

BODY LANGUAGE
Audience. Talk to the audience, not your shoes, not the projector, not the wall, 
not your notes and not the front row. Smile, make eye contact and talk with 
everyone.

ENDURANCE
20 seconds is short, but 6 minutes and 40 seconds is pretty long. Aim to keep 
the same intensity for 20 slides or people will be gazing into the bottom of their 
glass by half-time.

THE LAST WORD (SOME IDEAS)
- Give thanks.
- Off er people a next step: Where can they see more? How can they fi nd you? 
Where will you be after the show?
- If you have to beg for work, be elegant or at least funny in doing so.
- Alternatively you can dive into the crowd.

POST-APOCALYSPE
Don’t go home....yet. Scan the room to see how you’ve done. Someone may be 
trying to catch your gaze, someone may have an opportunity for you, someone 
may want to buy you a beer etc. You’ve talked to the audience, give them a 
chance to respond.

A Pecha Kucha Night is a rare chance to feel the creative pulse of a city in just 
a few hours. But more than a slide-show, it thrives on new human connections 
created during each event. Pecha Kucha can start discussions and relationships; 
so, don’t be shy, show your work, make an impact and let’s keep the chit-chat 
alive.

Please let us know if you have any questions: Kellen Boice: kellen@siouxfalls-
designcenter.org 605.332.5330

HAVE FUN, IT’S ONLY 400 SECONDS ON STAGE!


